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INTRO

On 17 May, the label industry will gather for the fourth Brazilian edition of Label
Summit Latin America in Sao Paulo.
The campaign is in full swing and we are already attracting top converters.

This Marketing & PR Manual has been created to help you raise your profile at this
event and get the most out of all the promotional opportunities available. Most of the
options in this manual are completely free of charge and all of them will help to
drive delegates to your booth.

Label Summit Latin America 2011 is a powerful marketing tool to generate new leads
and build on your relationship with existing clients. The more thoroughly you prepare
and use the opportunities available to you (before, during and after the event), the
greater the benefits.

If you have any questions or suggestions about how we can help promote your
company to the delegates, please don't hesitate to contact the marketing team.

Best regards,

/V”yé

Laurent Lemire
Marketing Manager



MARKETING AnD PR TEAM

Laurent Lemire

Camilla Hancock

MARKETING MANAGER COMMUNICATIONS EXECUTIVE
X< llemire@labelexpo.com P< chancock@labelexpo.com
& +44 (0)20 8846 2825 @ +44 (0)20 8846 2731
UK OFFICE: US OFFICE: CHINA OFFICE:
Metro Building 16985 W Bluemound Rd Room 1108
1 Butterwick Suite 210 No. 1 Grand Gateway
London Brookfield Hong Qiao Raod
W5 8DL WI 53005 Xu Hui District
United Kingdom United States 200030 Shanghai
China
T: +44 (0)20 8846 2700 T: +1 (262) 782 1900 T: +86 (21) 644 848 90
F: +44 (0)20 8846 2801 F: +1 (262) 782 8474 F: +86 (21) 644 848 80



TIMETABLE AnD TO DO LIST

ACTIVITY DEADLINE

Download event logo to put on materials Ongoing
= http://www.labelsummit.com/brazil

Contact media directly regarding your news stories Ongoing

Book sponsorship ASAP
= sales@labelexpo.com

Arrange onsite media events ASAP
= pr@labelexpo.com

Put banner on your website ASAP
= link to http://www.labelsummit.com/brazil

Book advertising in official Label Summit Latin 11 April
America Event Guide
= sales@labelsandlabeling.com

Send passes out to clients and prospects ASAP
Label Summit Latin America 2011 opens 17 May
Label Summit Latin America 2011 closes 18 May
Send testimonial to PR team for post-event press 19 May
release

= pr@labelexpo.com

Send out post-event press release to target media 19 May
= pr@labelexpo.com

Book advertising in Labels & Labeling - issue 3 24 May
(post event)
= sales@labelsandlabeling.com




PROMOTIONAL OPPORTUNITIES

Advertising

Let your clients and prospects know that you are exhibiting! Remember to include the Label
Summit Latin America 2011 logo and your booth number on your adverts. Labels & Labeling
magazine is offering discounted packages on advertisements in the post-event issue (issue
3), as well as in the official event guide for exhibitors only.

Logo

Add the Label Summit Latin America 2011 logo to sales material, advertising, presentations,
press releases, email signatures - even letterhead! Download the logo at
www.labelsummit.com/brazil/media/logos

Web banners
Put a banner on your website and direct people straight to www.labelsummit.com/brazil. It
doesn’t cost you anything and is an easy way of driving people to your booth.

Emails

Send an email - one of the simplest and most cost-effective ways of reaching your client
base. No time or facilities? Don’t worry — send us the list and we’ll do it on your behalf (free
of charge).

Media list

The Labelexpo media list is available free of charge, giving you the opportunity to contact
the media yourself about your presence at the event. Please contact us to request the list
electronically.

Event guide

The official Event Guide (published by Labels & Labeling) should be an essential part of your
presence at the summit. In addition to advertising options, the event guide lists contacts
and descriptions for all exhibitors.

LABELS &

LABELING

Expand your reach!
Your have the booth - now encourage delegates to see you at Label Summit Latin America!
= Pre-event advertising through Label News or the Label Summit Latin America
website: www.labelsummit.com/brazil
= Advertising at the event through the official Label Summit Latin America 2011 Event
guide.
= A wide variety of options to suit your marketing objectives and budgets, including
adverts, inserts/invites, CDs, samples, banner ads and floor plan sponsorship.
= Labels & Labeling has been part of the Labelexpo Global Series for over 30 years.
Together we have the largest most up-to-date global database within the industry.




PROMOTIONAL FLYERS

Promotional flyers promote the event and your presence at Label Summit Latin America
2011. They contain useful information, such as the conference program, the exhibitor list
and the venue details.

Suitable to send to your entire database, especially your key clients/prospects, they are an
easy way of introducing them to the Label Summit Latin America and to outline all the
advantages of attending (i.e. viewing your latest products and services).

Available both in Portuguese and Spanish, these flyers will be distributed by direct mail and
in all the leading trade magazines before the event.
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